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NOTE: Q.1 is compulsory, attempt any four questions from the remaining. All questions carry equal marks. Draw labeled diagram where necessary. Phone and other electronic gadgets are not allowed.
   
Q1: Objective Questions (Provide answers on your answer sheets)
a) Consumers either buy or don’t buy the products that they necessarily use

· True/False

b) Customers are people who buy goods and services but may not use the merchandise themselves

· True/False

c) Market Segmentation Involves dividing a market into distinct groups of buyers with different needs, characteristics or behaviours, who might require separate products or marketing mix
· True/False

d) Quantitative research is descriptive in nature 

· True/False

e) Qualitative research findings tends to be subjective

· True/False

Q2. Define consumer behaviour. Differentiate between consumer and customer with the help of relevant examples?

Q3. Explain the usefulness of market segmentation for customers and companies?

Q4. Differentiate between qualitative research and quantitative research?

Q5. What is culture? Elaborate how culture is learned?

Q6. How consumer attitude can be changed. Elaborate 

Q7. Explain variables used to segment consumer markets?

Q8. Define learning and explain its elements?
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